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I      SUMMARY

if you want to keep abreast of the 
latest news from our Group.

To register, use the following link 
https://www.burgo.com/en/
gonews, or subscribe directly on 
our website www.burgo.com
(at the bottom of the home page). 
And don't forget to follow us 
on our social media channels, 
LinkedIn, X, Facebook, Instagram: 
we will be happy to share 
content, creativity and projects 
with you!
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people who contributed to 
writing its history, at all levels. 
Through their work, all of them 
have helped Burgo adapt to 
the changing economic envi-
ronment, enabling it to stay 
afloat with the times. 

What is le© for us is the pride of 
having contributed to making 
Burgo an iconic company in 
many respects. 

Hence, I would like to thank 
everyone who worked at Burgo in its 120-long history: 
employees, customers, partners and local communities. 
Long live Burgo! 

Happy anniversary.

120 YEARS
have passed since the begin-
ning of Burgo's history. Our pa-
per has shaped newspapers, 
books, catalogues, packaging 
and innovative materials, be-
coming part of the daily lives of 
millions of people. 

Since 1905, the Burgo Group 
has accompanied the economic, cultural and social 
growth, becoming a major player in the paper industry. 
One wonders about the reasons behind this longevity or 
resilience, to say it in a more modern way. I personally be-
lieve it is a matter of being committed and enjoying good 
health, just like in a person’s life. A combination of genet-
ics and lifestyle: business genetics is passed on through 
knowledge, while lifestyle is received and passed on by 
always striving to improve, with an eye to the future. 

What is certain is that the original Burgo, which started 
out at the beginning of the last century, is quite di¤erent 
from post-war Burgo, from 1980s Burgo, and from today’s 
Burgo. Di¤erent shareholders, di¤erent plants, di¤erent 

I      EDITORIAL

Alberto Marchi
Chairman Burgo Group

of innovation 
and tradition, 

the Burgo 
Group’s 
journey
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BURGO ARDENNES
INCREASES 
RENEWABLES
New 9.8 MW photovoltaic park 
inaugurated at the Virton plant 
in Belgium

I      PLANTS

Luca Sassoli
Burgo Energia CEO

T his investment represents an 
important step in the environ-
mental sustainability journey 

the Group has undertaken, with the aim 
of reducing CO2 emissions and encourag-
ing a more rational management of ener-
gy resources. With its GO 2030 - Growing 
Sustainably project, the Burgo Group 
focuses on integrated sustainability, by 
taking a further step forward with the 
launch of the new 9.8 MW photovoltaic 
park at its Virton plant in Belgium. 
In August, the first part of the photovoltaic 
park installed within the Burgo Ardennes' 
company premises was started up, a©er the early completion of 
the connection initially announced in October. The new plant 
is designed to produce around 10,000 megawatt/hour of elec-
tricity per year, enough to meet the energy needs of around 
3,000 households, and covers over 16 hectares on its site in the 
Walloon region, with more than 16,000 state-of-the-art panels. 

‘The investment programme undertaken by the Burgo Group over 
the last two years has given continuity to the modernisation and 
technological improvement processes initiated in previous years.’ 
- commented Luca Sassoli, CEO of Burgo Energia - ‘This further 
step, which increases the use of renewable energy sources at a cut-
ting-edge site like Burgo Ardennes - destined to become the first 
plant with a net zero emission target -, adds to the numerous actions 
implemented by Burgo in recent years to achieve sustainable devel-
opment objectives, in line with the principles of circular economy 
and sustainable growth recognised at EU and international level’.
This new photovoltaic park contributes to the reduction of CO2 
emissions and moves towards a more sustainable management 
of energy resources. Indeed, the energy produced by the solar 
panels will replace part of the electricity that the Burgo Group 

would otherwise have purchased from traditional energy sup-
pliers, o©en based on fossil fuels.

‘The installation of our photovoltaic park was a great technical 
challenge. Its placement on a disused plot of land held many sur-
prises, such as ground stability issues and humidity of the area, 
which forced us to slightly reduce the number of panels installed.’
- commented Dominique Poncelet, General Manager of Burgo 
Ardennes - 'But the biggest challenge still was complying with the 
environmental specifications. We had to preserve certain wetlands 
favourable to the development of a specific fauna, we had to cre-
ate a plant that, through technical choices, would help us elimi-
nate some types of invasive plants, and - last but not least - we had 
to protect the area in which wild orchids develop. The challenge 
was met thanks to a good technical and organisational coopera-
tion. Our park is now in production order.’  
The company has always strived to achieve significant goals to 
reduce its environmental footprint, and wants to put its Belgium 
plant forward as a model of sustainability, leading the way with 
completely renewable energy from biomass and photovoltaic 
systems.

Integrated 
sustaina-

bility

1
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T he EU Deforestation Regulation (EUDR) No. 
2023/1115 aims to protect the EU market from 
products linked to deforestation or forest 

degradation. It applies to key commodities like co�ee, 
palm oil, rubber, soy, and wood. Initially set for Decem-
ber 30, 2024, its enforcement was postponed by one 
year due to delays in tools, guidelines, and training.
The EUDR is part of the EU’s broader strategy to pro-
tect global forests and aligns with initiatives like the 
European Green Deal and the EU Biodiversity Strategy 
for 2030.

For the paper sector, EUDR demands strict traceabil-
ity from forest to final product. Mills must track pulp 
origins, ensuring no deforestation a�er 2020. This 
requires managing data such as GPS coordinates, 
wood species, volumes, suppliers, and sustainability 
certifications. Advanced digital systems are essential 
to record and verify each step.

Burgo Group is actively adapting its IT systems and 
processes. It is engaging with suppliers to define 
data-sharing methods and has acquired and is imple-
menting a digital platform to automate data collection 
and analysis across the supply chain.
Burgo Group sees EUDR as a key part of its sustainabil-
ity strategy and commits to full compliance by Decem-
ber 30, 2025.

A change of pace for corporate sustainability

I n January 2023, the Corporate Sustaina-
bility Reporting Directive (CSRD) - an EU 
regulation that marks a change in the 

way companies communicate their environ-
mental, social and governance (ESG) impact 
- came into force. The main objectives are 
greater transparency, data reliability, and in-
tegration of sustainability into decision-mak-
ing processes.

I      SUSTAINABLE SOURCING

Valerio Forti
Group HSE, Sustainability,
Integrated Management
System Director

Carlotta Priola
Group Sustainability Manager

The CSRD replaces the previous Non-Finan-
cial Reporting Directive (NFRD), expanding its 
requirements. With the Omnibus Package 
2025, the scope of application has been 
reduced, while retaining a strong innovative 
impact. Adoption for large unlisted compa-
nies has been postponed until 2027.

The main news include:
● Mandatory reporting according to European

Sustainability Reporting Standards (ESRS)
● A double materiality perspective
● External verification of ESG data with ‘limit-

ed assurance’ level

Information will have to be included into the 
Management Report, increasing the workload 
and imposing particularly tight deadlines. 
Approval by the Board of Directors and the 
Shareholders' Meeting will be required.
Complying with CSRD is not only a regulatory 
constraint, but also a strategic opportunity. 
Integrating sustainability at the heart of the 
business means improving risk management, 
attracting responsible investment, and 
strengthening the trust of customers, part-
ners and stakeholders.
A complex challenge, but also an opportunity 
to generate lasting value and contribute to a 
more sustainable economy.

ESG

2
EUDR Regulation 
A New Era of 
Transparency and 
Accountability

ESG

3

COMMUNICATION      I      

Enrico Zuin
Chief Accounting O¤icer

Giorgia Sartori
Sustainability Reporting

Specialist
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A
s mentioned in the editorial, 
in the past 5 years, we have 
witnessed social and po-

litical events that have undermined 
consumer confidence, and, particu-
larly in the graphics-publishing sec-
tor, have accelerated negative trends that were already clear in 
the previous decade. 
For years, our historical production commodity paper lines 
have been engaged in a so© conversion to non-graphic prod-
ucts, with a positive trend in volumes and/or expected mar-
gins, and the option of managing graphic and speciality paper 
production in the same plant, thus improving economic results 
and operating-rate. 

For this reason, starting in the last 
quarter of 2024 (with o¤icial launch 
in January 2025), we have decided to 
start producing wood-free natural pa-
per (UWF) under the brand CHORUS 
NATURAL (60-120 g range) for the Eu-

ropean market. The project - which has involved the plant, R&D, 
Sales, Marketing, Communication and Logistics units - is very 
ambitious, with a budget for 2025 of at least 30.000t (expected to 
grow over the next few years), and it stems from certain consid-
erations that must a¤irm our productive and commercial (above 
all) certainties and motivations. The partial production switch 
from CWF to UWF is therefore appropriate and possible, if we con-
sider the following factors:
1 Demand: the CWF market is in structural decline due to 

digitisation and limited advertising investment, which has 
reduced the use of paper for publishing, catalogues and 
commercial leaflets, while UWFs have proven to have a more 
resilient demand, as the publishing, school and o¤ice sectors 
are more stable;

2 Market share in Europe: with our current average share of un-
der 4-5%, there is ample room for growth;

3 Central European plant location, which guarantees service 
with reduced logistics costs (and low CO2 emissions com-
pared to our competitors);

4 Use of self-produced pulp and full utilisation of cutting and 
logistical capacity;

5 UWF production allows greater flexibility, as it serves di¤erent 
market segments, and opens up the possibility of developing 
innovative and sustainable products. 

All that being said, the only thing le© to do is to produce and sell... 
Good luck with your work, everyone!

A ‘CHORAL’ PROJECT

PRODUCTS      I     

Tomaso Esposito
Chief Commercial O¤icer

A new UWF 
brand

4

The Ardennes plant is no exception and, due to the negative CWF 
(coated wood-free paper) demand trend in Europe, it has to seek 
full saturation of the paper line with other products, to be able 
to use an adequate percentage of self-produced pulp internally. 
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BURGO GROUP 
invests in 
talent, kicking 
off the new 
‘HR TUTOR’ 
project
Nurturing professional growth

      I      HUMAN RESOURCES

Human Resources 
Management

Motivation 
and 

sense of 
belonging

5

I
n 2024, we launched a new initiative 

to o¤er our young talents the chance 

to design their future, by investing in 

the present. With the HR Tutor project, we 

wanted to support those we believed had 

the characteristics to succeed in complex 

and valuable roles - bright young people who 

could be our future managers. This need 

stems from the fact that in recent years we’ve 

hired many young people, in both our plants 

and branches, and so we needed to get to 

know them better, to familiarize with their 

skills and enhance their potential. Also, we 

had to find new ways to increase motivation 

and their sense of belonging. Our desire was 

to motivate them, nurture their professional 

growth and invest in Burgo's future. The pro-

ject foresees a dedicated HR figure for each 

young person, tasked with accompanying, 

empowering and nurturing their professional 

growth, by supporting the acquisition of 

managerial skills. The initiative includes an 

initial phase to get to know the young people 

involved, and their motivations and expec-

tations regarding their career path. This is 

followed by periodic meetings to set growth 

targets and monitor the development of the 

so© & hard skills needed to achieve these 

targets. The entire process is documented on 

a report shared between the young person 

tutored and the tutor. The advantage is to 

provide a 'better' overview of the skills and 

potential of our resources, overcoming the 

first filter occurring when relating to a super-

visor. This makes it possible to identify the 

potential qualities of a person, to compare 

them with their performance and then to 

analyse the result, finding the appropriate 

corrective solutions, even 'four-handedly' 

with their supervisor. We felt the need for 

such a project for a long time, and, as Human 

Resources, we received great support from 

everyone. The project was well received by 

managers, who sometimes found themselves 

discovering new aspects and characteristics 

of their resources or finding confirmation of 

their perceptions. Also, our young employees 

started out down this road, strengthened by 

a more careful management of their career 

path and results.
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Group Financial
Statements

2024
A year of 

consolidation and 
investment

environmental issues, the adoption of this 
innovative system will mean taking a great 
leap forward.

Choosing SUBLINOVATION® with Mosaico
Spa's EcoSublime paper means overcom-
ing the limits of traditional printing and 
processes, and paving the way to new possi-
bilities, such as extreme customisation, ex-
cellent performances and more responsible 
supply chains. Innovation, performance, 
sustainability: the future of sublimation 
printing is here.

S ublimation printing on textiles and clothing will no longer be 
the same, thanks to SUBLINOVATION®! It will be greener, more 
economically viable and better performing. 

The innovation lies in the fact that SUBLINOVATION® is a circular pro-
duction protocol, reducing environmental impact, cutting down on 
waste and raising both quality and versatility standards. This new pro-
tocol revolves around EcoSublime, a high-performance sublimation 
paper designed to maximise ink transfer and minimise losses.

Manufactured by Mosaico Spa, EcoSublime paper is the result of 
an advanced research process combining technological excel-
lence and respect for the environment, and o¤ering impeccable 
results, particularly suitable for the fashion, home décor and sports-
wear sectors. It all started from the concept of not compromising.

A©er a long period of trials, experiments and tests, a protocol - called 
SUBLINOVATION® - was finally defined. It significantly reduces CO2, 
water, energy and raw material consumption. 
For the textile and fashion industries, which are increasingly aware of 

The revolution of sublimation printing

F
or Burgo Group, 2024 was a year of stability 
and development, with targeted invest-
ments, in a global context still marked by 

geopolitical and macroeconomic uncertainties.
The positive results of the past year confirm the 
validity of the strategic choices and investments 
made by Burgo Group, 
aimed at strengthening its 
presence in the most dy-
namic market segments, 
and continuing on the path 
towards sustainability ob-
jectives.
As for the overall 2024 
figures, paper produc-
tion exceeded 1.16 mil-
lion tonnes, with a sig-
nificant growth in special 
papers (+23.3% compared 
to 2023) and container-
board (+8.6%). Pulp pro-
duction (+8.7%) and elec-

PRODUCTS      I      

Manlio Delfino
Sublimatic Papers Project Leader

COMMUNICATION      I

Marco Tagliapietra
CFO

Burgo
news

6

SUBLINOVATION®

tricity production (+8.8%) were also on the rise.
Total Group sales amounted to EUR 1,533 mil-
lion with an EBITDA of EUR 140 million (9.1%). The 
Group's net financial position remained positive and 
kept on improving, with a surplus of EUR 121.2 million 
at the end of 2024, compared to EUR 113.8 million the 
previous year. 

https://www.burgo.com/en/investors/reports

EcoSublime 
paper

7
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Group Sustainability 
Report 2024
Strengthened commitment to our
ESG - GO2030 project

T
he Group confirmed its ongoing pursuit of an industrial 
model that enables long-term value creation by inve-
sting in circular processes, renewable energy and re-

sponsible solutions.
Consistent with the Industrial Plan approved, the investment 
programme continued in all plants with interventions concer-
ning new products, improved production and energy e�i-
ciency, quality, safety and environmental protection, and 
a focus on the transition to decarbonisation.
On the energy front, in order to contain direct CO2 emissions, the 
new photovoltaic plant at Burgo Ardennes was activated in 
2024, with a capacity of about 9.8 MW of energy intended for self-
consumption, and new energy-e�icient plants were adopted 
at the Sarego, Tolmezzo and Villorba mills. Another Group 

SUSTAINABILITY LEADERS 2025 
We are pleased to report that Burgo 

Group, with its Sustainability Report 
2023, has been ranked as one of the 

‘Sustainability Leaders 2025’, in the list 
published by Sole 24 Ore and Statista, 
which selected 240 Italian companies 

that demonstrate measurable progress 
in terms of environmental, social and 

governance (ESG) performance. 

must is the sustainable management of water, by encoura-
ging an e¤icient use of process water and making water use cir-
cular, in line with the best European standards.
The Sustainability Report 2024 was assessed by auditors as com-

pliant with the reporting principles of the Global Reporting Ini-
tiative (GRI) standards. The report is the result of a choral work, 
guided by the awareness that sustainability is a shared path, 
involving all company areas. We therefore remain committed to 
working together to turn our ambition into measurable results 
for our customers, our partners and the paper industry.

https://www.burgo.com/en/investors/reports

Both the documents 
are printed on Burgo 
Group Respecta 100 
satin paper 100 g/m2

(internal pages) and 
350 g/m2 (cover).

BurgoTalks - 2025 esec.indd   9 05/08/25   17:59



N
ew Two Sides research, the 2025 Trend Tracker survey, 
reveals encouraging progress in consumer perceptions 
of print, paper, and paper-based packaging. Conduct-

ed across key European markets, the survey points to increasing 
awareness of sustainability facts – and the essential role of pa-
per in a circular economy.
Despite persistent misconceptions, a growing number of consum-
ers understand the facts about Europe’s forests and the environ-
mental credentials of paper. The belief that European forests are 
shrinking, while still held by a majority, has reduced from 60% in 
2023 to 56% this year. Meanwhile, those correctly recognising that 
Europe’s forests are in fact growing has edged up to 16%, from 
15% in 2023 – a small but significant sign that education and trans-
parency are making a di¤erence.
The survey also showed a rise in awareness of Eu-
rope’s strong paper recycling performance. One in 
four consumers (25%) now correctly understand that 
more than 60% of paper is recycled in Europe – up 
from just 18% in 2023.
However, the survey also showed that 64% of con-
sumers think only recycled paper should be used – a 
slight decline from 67% in 2023. While recycling is a 
cornerstone of sustainability, the paper lifecycle de-
pends on a healthy balance between recycled and 

fresh fibre. Paper cannot be recycled indefinitely; new fibre from 
sustainably managed forests is essential to maintaining the 
quality and strength of paper products.
This nuanced understanding is where education remains key. 
There’s still work to do in communicating the sustainable story 
of paper – from renewable forestry and responsible sourcing, to 
e¤icient production and high recycling rates.
As public concern around climate change, plastic pollution, and 
finite resources continues to grow, paper-based materials o¤er 
a natural, renewable, and recyclable alternative. From printed 
communications and paper packaging to everyday hygiene 
products, paper plays an essential role in sustainable lifestyles.

COMMUNICATION       I

IMPROVED 
UNDERSTANDING 
OF PAPER’S 
Sustainable Story
THERE’S STILL WORK TO

News from 
the World
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HUMAN RESOURCES       I

Burgo Energia Cycling Team at
Liège-Bastogne-Liège and beyond:

SPORT, TEAM AND CORPORATE 
IDENTITY CHALLENGES

The engine of physical and mental well-being

Burgo
Energia

Burgo Energia 
Cycling Team

9

T
he Energy Cycling Team started the year with a bang! On 26 April, col-
leagues from various Group sites and plants put their endurance and 
technique to the test, by taking part in the famous Liège-Bastogne-

Liège cycling race - one of the most iconic and challenging races in Europe. This 
intense and meaningful experience brought colleagues from di¤erent locations 
together, under the same jersey and the same banner of shared challenge, fatigue 
faced together, and mutual support. The trip was so much more than a sporting 
event. It was a concrete opportunity for corporate socialising, where confronta-
tion and collaboration between people with di¤erent roles and from di¤erent ter-
ritories merged with the values of sport: determination, resilience, teamwork. 
At Burgo Group, we believe sport to play an important role in working life. It is an 
engine of physical and mental well-being, but also a school of fundamental val-
ues to face the challenges of a competitive market such as ours. 
And the commitment for 2025 does not end here. The roads of the Giro d'Italia, 
Abruzzo’s mountains, the hills of Prosecco and perhaps a few more surprise stag-
es will still see our heroes performing memorable feats on two wheels. Experienc-
es that will strengthen the sense of belonging, create bonds between colleagues 
and nurture that shared performance culture that guides us every day towards 
new goals, inside and outside the company.
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T
he Sun family expands 
further! SUN Bright 
is the brand name 

chosen for Burgo Group's new 
range of SBS (Solid Bleached 
Sulphate) boards made entirely at 
the Sora Plant and available in both 
one-side coated (1SC) and two-side 
coated (2SC) versions. For both versions, 
the satin finish enhances the so©ness result-
ing from the raw materials used and the multi-lay-
er production process employed. 

A brand new 
star is born:

excellent printability, outstanding sti¤ness, high whiteness 
and surface smoothness, and adaptability to finishing treat-
ments (including hot gold and embossing) as well as high 
light fastness. It is available in a wide range of weights, from 
170 to 350 g/m2. All those features make SUN Bright an ideal 
cardstock for high-end packaging solutions (perfume and 
cosmetics packaging, to name but a few) and special edito-
rial uses such as covers, postcards, brochures and coordi-
nated advertising material. 
The “Packaging Première” trade fair, which we attended in 
May in Milan, was an important opportunity to preview our 
new Bright range samples, and received positive feedback 
and great interest from visitors.

All that remains is to spread the word to the market!

SUN Bright expands the range of products in the SUN family, 
joining the FBB (Folding Box Board) with SUN TOP and SUN 
STRONG, and FSB (Food Service Board) with SUN CUP, SUN 
ICE, SUN TRAY launched last year. 
The new SUN Bright range is made from pure cellulose
and designed to meet the most demanding quality packag-
ing and communication needs, with a number of features: 

he Sun family expands 
further! SUN Bright 
is the brand name 

chosen for Burgo Group's new 
 (Solid Bleached 

 made entirely at 
the Sora Plant and available in both 

 (1SC) and two-side 
 (2SC) versions. For both versions, 

the satin finish enhances the so©ness result-
ing from the raw materials used and the multi-lay-
er production process employed. 

A brand new 

I      PRODUCTS

Cristina Pettucco
Marketing and Communication
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Burgo Group 
at PACKAGING 

PREMIÈRE

packaging and trays; SUN ICE for 
ice cream cups and disposable cold 
liquid food containers.

● SBS (Solid Bleached Sulphate) 
SUN BRIGHT in one-side and two-
side coated versions, is a pure 
cellulose cardboard, particularly 
valued for its high definition print-
ing and easy processing, cutting 
and folding options, without com-
promising quality, as well as being 
suitable for food contact.

Our wine and spirits label range, flexible packaging for food con-
tact and classic shopper paper also raised great interest. At our 
stand, strategically positioned near the Conference Hall, we had 
the pleasure of hosting long-standing customers, managers, 
creative talents and graphic designers from well-known Italian 
and international brands, interested in the paper we produce, 
and also in the sustainability strategy our Group is adopting, 
through the ESG GO 2030 project. This strategy is set in a con-
text that, despite current market conditions, has seen our Group 
further diversify its production, in any way necessary to achieve 
the planned objectives and in line with those set by the United 
Nations 2030 Agenda.
We can confirm that participating in 'Packaging Première & PCD 
Milan' has further contributed to the promotion of our products 
and projects, increasingly evolving and following paper market 
trends, as the Group's sales network carries out on a daily basis.

S
ince 2017, Milan has been hosting 'Packaging Première & 
PCD Milan', the benchmark event for luxury packaging, 
cosmetics and innovative design, which originated in 

2001 in Paris, and is now hosted at the Allianz MiCo.
This year, with over 300 exhibitors and 8,300 visitors, the event 
o¤ered an immersive creativity, technology and sustainability 
experience.  We were present as well, with the entire Burgo and 
Mosaico product range, and a special focus on our new Star, the 
SUN product range, with which we also prepared small gadgets 
to show and touch the product performance.

We decided to participate in 'Packaging Première & PCD Milan' to 
be a key player in one of the major meeting points for brands, de-
signers and packaging professionals in luxury sectors, including 
fashion, accessories, wine & spirits, food, jewellery, cosmetics 
and perfumery. The event o¤ers the great opportunity to dis-
cover new designs, innovative materials, sustainable solutions 
and cutting-edge technologies, with the SUN's product range 
backing all this. We showcased the following cardboards, and 
received positive feedback and interest:

● FBB (Folding Box Board) SUN TOP and SUN STRONG, used for 
packaging, are high-thickness cardboards with a triple virgin 
white fibre layer, double coated on the front side, and with the 
back slightly coated for SUN TOP, or uncoated in a natural col-
our for SUN STRONG.

● FSB (Food Service Box Board) SUN CUP, SUN TRAY, SUN ICE. 
Rigid cardboard designed primarily for food packaging. SUN 
CUP for disposable paper cups; SUN TRAY for take-away food 

FAIRS AND CONVENTIONS     I

Rossella Salinari
Customer Service Manager
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New designs, innovative materials, 

sustainable solutions

at PACKAGING 

S
2001 in Paris, and is now hosted at the Allianz MiCo.
This year, with over 300 exhibitors and 8,300 visitors, the event 
o¤ered an immersive creativity, technology and sustainability 
experience.  We were present as well, with the entire Burgo and 
Mosaico product range, and a special focus on our new Star, the 
SUN product range, with which we also prepared small gadgets 
to show and touch the product performance.

New designs, innovative materials, New designs, innovative materials, 
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opportunities 
and risks

I      CYBER SECURITY

Emanuele Addondi
Cyber Security Manager

A
rtificial intelligence (AI) is becoming part of 
our daily lives, but it also poses real dangers 
for all of us. In recent years, AI has made 

great strides, helping to improve numerous aspects 
of modern society: from faster and more accurate 
medical diagnoses, to self-driving cars, to virtual as-
sistance systems that simplify everyday tasks.
However, along with these advantages, several con-
cerns have also emerged. One of the main dangers 
is security. AI systems can be vulnerable to cyber at-
tacks, putting sensitive data and critical infrastruc-

ture at risk. Privacy is another area of concern. AI 
technologies are able to collect and analyse huge 
amounts of personal data, putting our privacy at 
risk. This can lead to increasing control and surveil-
lance, and possibly result in the restriction of indi-
vidual freedom. 

Not to mention social engineering (a technique used 
by hackers to steal useful information), which could be 
greatly enhanced by AI to hack into computer systems 
and get their hands on our most precious personal 
data. There is also the risk of bias and discrimination. 
AI algorithms are o©en trained on data that naturally 

reflect various human biases. Using AI for certain purposes can 
lead to discriminatory decisions in areas such as justice, health 
and employment. It is essential for AI systems to be transparent 
and accountable to mitigate and minimise these risks.
And last but not least, AI algorithms may su¤er from hallucina-
tions. We are referring to those situations in which the AI system 
produces answers that do not correspond to reality, and are there-
fore inconsistent, providing information that is completely wrong 
or not aligned with the real data. Which is why it is always neces-
sary to adopt a method to verify and control the output obtained.

In conclusion, when used rationally and shared for well-de-
fined principles, artificial intelligence can be an incredible tool 
to improve the quality of life and achieve a sustainable, innova-
tive and inclusive future for all. However, it is crucial to be aware 
that this technology is far from perfect and will require a long 
process to mitigate its dangers

IT CAN BE AN 
INCREDIBLE 
TOOL
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The Avezzano paper mill opens its doors
to students for “Riciclo Aperto”

Last April 9, the Avezzano paper mill had the pleasure of hosting a group of 
about 60 students, plus members of the institutions, during the “Riciclo Aperto” 
event, an initiative promoted by Comieco on the occasion of Paperweek 2025.
During the event, participants were surrounded by the beating heart of our 
business. The kids’ energy and curiosity made the event even more engaging.
We are proud to have opened our doors to talk about the concrete value 
of circular economy, and to show how collaboration between businesses, 
schools and local communities is essential for a more responsible tomorrow. 

Efficiency First.

The E�iciency First project is a strategic initiative 
by the Burgo Group, aimed at promoting and en-
couraging energy e¤iciency within its production 
plants. Through this project, Burgo encourages 
the adoption of higher-performing technologies, 
interventions and targeted solutions for energy 
and heat recovery. Each site is involved in an eval-
uation, planning and implementation process re-
garding the most e¤ective interventions, and the 
analysis of energy data as required by the Energy 
Management System. The objective is twofold: 
to reduce consumption and emissions - thus 
promoting environmental sustainability - and to 
increase the industrial competitiveness of the 
company. E�iciency First confirms itself as a pillar 
of Burgo's green strategy.
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EWC – 13th June 2025

On 13th June, Burgo Group’s European Works Council 
met at the Headquarters in Altavilla Vicentina, with the 
participation of the Group HR Management and the 
Italian and Belgian trade union representatives. 

The meeting provided an important opportunity for 
dialogue on trends in the paper market, which faces 
complex challenges in a context strongly a¤ected by 
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geopolitical factors that have a significant impact on 
industrial production. 
The Group illustrated the strategies implemented to 
maintain a high level of competitiveness, from pro-
duction diversification to the optimisation of energy 
consumption, with the aim of consolidating volumes 
and balancing economic development with social and 
environmental responsibility.
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Burgo Group SpA
Via Piave 1 - 36077

Altavilla Vicentina (VI) Italy
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