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Environmental Perceptions
Understanding consumer attitudes towards media 
and the environment
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What do you believe has been happening to the size
of European forest area since the year 2000? 
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EU Consumers who believe European Forests are growing

Comparing 
The Trends

Between 2005 & 2020, European forests grew by over 58,000 km2
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When thinking about the following products,
what percentage do you think is recycled in Europe?
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EU consumers who believe European Paper Recycling Rate is above 60%

Comparing 
The Trends

European Recycling Rate 79% for paper and 83% for paper packaging
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Think electronic 
communication is 

more environmentally 
friendly than paper 

communications

56%
Believe paper and 
paper packaging 

are a wasteful 
product

40%
Believe paper and 
paper packaging 
are bad for the 
environment 

35%
Think only recycled 
paper should be 

used

64%

Attitudes towards Environmental Impact
To what extent do you agree with the following statements: 
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• Consumer perceptions of paper-based products are 
improving, but misconceptions remain

• Consumers still believe European forests are 
shrinking and do not fully understand our high 
recycling rate

• The industry must share clear, facts-based 
messages to challenge digital-only myths and that 
paper-packaging and paper products are the 
natural sustainable choice

• Two Sides and Love Paper remain essential to this 
mission, helping to inform, inspire and educate

Conclusions
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